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COPYPROTECTION 


For some time, I have been concerned that both in the intellectual community 

among academics, as well as with the general public we have been losing the war for’ 

men s minds, i.e., to convince people that copy protection is both necessary and a 

positive good. Our current arguments are based on two themes: (1) morality: stealing 

copyrighted works is wrong and (2) punishment: content providers will withhold their 

works if copy protection is not available. As to the former, most people follow the rule 

that “honesty is for the other fellow; stealing is bad only if you can’t get away with it.” 

As to the latter, most people don t believe we will withhold our product, but rather 

believe that for the right price, we will sell any product. Moreover, if all else fails, a 

compulsory license can always be imposed to force the copyright holder to release its 
product. 

Below is an attempted argument to be utilized both in speeches and written 
presentations crafting the reasons for copyright protection in economic terms that I hope 
(since it is based on self-interest) will be more persuasive than our customary stance. I 
would appreciate your (a) views as to whether any of the statements arc damaging to the 
Company, and (b) help in redrafting the paper so that the arguments will be sufficiently 

c ear and persuasive. If you have any additional thoughts, statements or arguments, they 
would be greatly appreciated. 
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i _ It is customary to compare internet hackers and stealers of copyrighted works to 

j Ro . bl " H ° od f nd his Mer 7 Men - For Hollywood, picture King John, his Norman Barons, 

i and the Knights Templar, all evil and greedy. The troth is that Hollywood provides a 

| relatively costly form of entertainment at a relatively low price. It was created and 

remains a popular form of entertainment while many other forms of entertainment are 
limited to the wealthy. Compare the average price of a movie ticket with that for 
Broadway theater or most_sporting events. Both are many times the average movie price. 
H one of th^ concession fpo ^ com/sodal income goes l o the Droducer/distributor. If motion 
picture producers are forced to recoup their costs on initial release, the result will be to 
dnve up the ticket price so as to make theatrical pictures affordable for only the verygnjy 


became n fWB f i C "“°"‘ en,ral En S |and did " ot de «'°p * the same rate as southern Enelan, 
was because of of Robin Hood s preda-ory activities which made normal commerce impossible. * 
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martos, sometm.es positively (theatrical releases support home !£«E£j flte 
wmeumes negatively (a free TV release will negative^impact a pty TvSl n 
if a picture tsshown on the internet, the audience in thedov^Lm m IX, )- V"*’ 

markets ui which the picture has not vet been rei<v., j i W^WriTam markets, i.e., those 

ihe film in that medium. With less money earned to the bltr^ by those Who sce 

available for production with the result Iw7 ' bottom Imc, less money is 

not be made, and those that are made will hf t^” - h ^ d havc t>€en made . will 

and reduced compensation for those involved in fitanmT 6 !- C,Cn j result ' s fcwcr J 0 ** 
less reward, for those who inSSi^^ film PJ oduct,on - “ d greater risk, and 

motion pictures to lose mowy °" C Pr0ducCS “a™™ 

ihe number and quality of special efr«-t« *~a ,k 7 supporting roles, reduction in 

more than 1 50 p«ple ^ cTllv n nUmbCTofand compensation for the 

PTOeaioncafS SSrt'lte P " C " j” lhM ' m “ t “ ! »l*re copy 

pioduciioo fan , iow con toST" “T?*™ 1 " 

receipts of each picture (off ^p-^fowpr ^^ t^mcal ^^ approximately 18 percent of gross j 

employees. P " produc “ on costs arc recovered) are paid as restdua!, .o union ' 

economic recovery. In l99^7Ldimiy gewnred' S27Sbr‘ COmmcrcials) W3S the star «f California's 
employment rose from 164.000 to 226.000. 8 38% focrels! - 1 " "! econ ® ln ' c »«•"«* statewide. Total 
economy. Entertainment rank among the h*it»h«t in ih- \a ^ astcr *tan the total Caiifomia 

average salancs statewide. and over 80% higher to " JSSSST ** *** 
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